“Big Tobacco has been oy b been g o sh

A hospitality industry. Why?
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- LIE Big Tobacco says smoke-
New York City free measures will cost you.

TRUTH All reputable economic
studies show smokefree

- measures do not reduce and
may increase restaurant sales.

LIE Big Tobacco says second-
hand smoke poses no real risk.
TRUTH Every major health
authority in the world agrees
secondhand smoke is dangerous.

LIE Big Tobacco says you can
“accommodate” smokers with

remodels or costly ventilation
systems.

TRUTH No feasible ventilation
system protects you from legal
liability for secondhand smoke.

4 Get wise to Big Tobacco. For
facts and “insider” documents,
go online to TobaccoScam.ucsf.edu
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